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INService unlocks the power of mobile services

INService is a new product from the Telecom business segment, designed to open new doors for telecom operators, helping them to attract and keep subscribers and offer profitable services in tough competitive markets.

It’s one of the holy grails for telecom operators: being able to offer the same sophisticated range of add-on services to pre-paid customers as to the lower risk ‘post-paid’ subscribers. You might wonder what’s stopping them.

Certainly the technology exists to deliver the services – everything from MP3 music file downloads to international roaming – to people’s phones. The big problem has always been something known in the prepaid industry as ‘real-time rating’… That is until now!

Pay as your play?

Every time we use our cell phones, the call is ‘rated’. Sophisticated information systems (many of them developed and implemented over the past decade by teams from SchlumbergerSema) collect the data about the call in order to be able to add it to our bill. Being able to rate calls in real-time is crucial if operators are to avoid large-scale fraud. . Which explains why service providers have historically been reluctant to offer these kinds of services to higher-risk and potentially anonymous pre-paid subscribers. However, today the new Intelligent Networking standards – Camel 2 and IS-826 – make it possible to rate international calls in real time, giving operators the ability to add this sought-after service to their prepaid portfolios. 
No matter how sophisticated they are, voice services alone can not win the hearts – and wallets – of the new generation of market-savvy subscribers. It is data and content-based services that hold the biggest promise for increasing revenues for operators while fostering customer loyalty. The insatiable appetite for mobile commerce and entertainment is bringing along an urgent need for new types of customer care and billing system that are capable of supporting these advanced new services – securely and cost-efficiently. Add to that the demand for identical service levels for both prepaid and postpaid subscribers, as well as the need to recoup the 2.5 and 3G investments, and you will get an idea of what are the challenges facing today’s operators. These challenges add to the overall complexity of the mobile telecommunications market. No single operator can figure it all out alone. And this is exactly where ShclumbergerSema comes in, .

Changing the face of pre-paid

A few weeks back, in the energized surroundings of the World 3GSM Congress in Cannes, SchlumbergerSema took the wraps off a new solution takes care of every single pre and postpaid need and enabls operators to focus on their core business – making money with cutting-edge subscriber services.  . INService is a revolutionary new offering for unifying and managing mobile communications operators’ pre-paid and post-paid subscribers.  
It provides the rich real-time rating functionality and flexibility needed to capitalize quickly on new content provision, m-payment and international roaming opportunities, layered on a solid foundation of pre-paid balance management capabilities proven over many years with leading operators worldwide. INService is an important step forward for SchlumbergerSema, as it enables our telecom teams to tap into a converged market worth an estimated $6.4billion worldwide. 


Meeting market demands
end-to-end convergent subscriber management solution offering unrivalled breadth of capability.
What makes INService special? The SchlumbergerSema INService solution offers important advantages. It is completely modular, allowing operators to install and seamlessly grow systems over time as requirements change. In addition, all modules are designed for simple, rapid integration with legacy systems, for operators requiring specific add-on functionality such as pre-paid payment and refill management. Our track record in both prepaid and postpaid markets is virtually unparalleled, as we delivered the industry’s most innovative pre-paid and post-paid applications since 1985 and have pre-paid and post-paid solutions installed and running at multiple customer sites. 

To summarize, with the INService solution, operators can: 

· Deliver value-added, content-rich services with pre/post-paid convergent rating engine

· Manage risk by minimizing fraud exposure via balance-based charging

· Offer unified services and tariffs to your customers for flexibility and choice

· Provide anytime, anywhere access with support for CAMEL and IS-826 international roaming

· Offer multiple payment options—via credit card, voucher, debit card, cash—to assure ultimate subscriber satisfaction
· Set up multiple wallets/balances for premium rate and discounted rate timeframes
Our  unique domain expertise in both markets makes SchlumbergerSema the vendor of choice for operators looking to deploy convergent billing systems ahead of the competition. Already we have a number of customers for INService in the pipeline, including some large Tier 1 operators in different world markets.  Ne v poslednuyu ohered operators are attracted by SchlumbergerSema’s unique system integration capability - INService is a sophisticated product that should also generate significant systems integration business.

 
International Development
Launching INService has been a major achievement for the Telecom business segment. The international development team is mainly based in London and Naples, but has drawn on product and marketing expertise from our offices around the globe. Currently around 100 R&D people areinvolved. As Anastasia Edel, responsible for product marketing for INService, confirms, “everyone has has been working really hard on getting the solution out to the market on time !”

The official launch – at the world’s biggest and most prestigious telecom showcase, 3GSM Cannes –was followed by an intensive round of customer roadshows in all our major geographic markets. That’s been backed up by web-cast training sessions to our sales, support and technical teams worldwide.

So next time you or someone in your family gets the urge to roam internationally, download the latest Sheryl Crowe track, or even send a payment using one of the new m-commerce services… you might just be able to use your pre-paid after all.

• For more information, contact Anastasia Edel or visit the SchlumbergerSema Telecom website
((in sidebar))

Fuelling the pre-paid revolution

Like most telecom markets, the pre-paid market is evolving. The original idea was to extend mobile services to subscribers who couldn’t qualify for post-paid contracts: often because they did not have a ‘credit history’ or had a bad credit rating. Now pre-paid has become a core service with a bright future. A wide range of customers, with a variety of agendas, is jumping on the pre-paid bandwagon. Today’s pre-paid subscribers include:

· cost-conscious individuals who want to control their own or their family’s phone bills

· teenagers (the youth market), for whom pre-paid is the most convenient way to access the world of mobile entertainment

· young professionals who need access to a variety of data services

· companies that want to ensure that employee communication usage patterns comply with corporate budgetary policies

· subscribers who simply want to mix and match services available in both the pre-paid and post-paid categories to suit their lifestyles
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